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Today’s agenda

Today you will learn about my process for planning and 
designing social content as well as some best practices. 



 
You don’t need to be an artist to do 
graphic design
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Step 1: Choose your goal

Social goal
● Shares
● Comments
● Likes
● Follower increase

Communications goal
● Event sign ups
● Message promotion
● Donations
● Brand awareness
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Step 2: Assess your resources

➔ What tools do you have available to you?

➔ What staff abilities do you have?

➔ What visual content do you have? (photos, elements, icons)



 
Step 3: Choose your channel

➔ Facebook post 
◆ (1,080 x 1,350 pixels)

➔ Twitter post 
◆ (1200px X 675px)

➔ Instagram post/carousel
◆ (1080 X 1080)

➔ Instagram/Facebook story
◆ (1080px by 1920px)



 
Step 4: Find your inspiration

➔ Pinterest

➔ Social channels
◆ @chicksforclimatechange
◆ @baltmag

➔ Design websites
◆ Theinspirationgrid.com
◆ designspiration.com/
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Step 5: Select an approach



 
Step 7: Design!



 
Social design tips #1: Information Hierarchy

Primary text

Secondary text

Highlight text



 
Social design tips #2: Alignment



 
Step 3: Spacing



 
Social design tips #4: Legibility



 
Social design tips #5: Background texture



 
Social design tips #6: Icons



 
Social design tips #7: Templates



 
Social design tips #8: Photo crops



 
Social design tips #9: Gradients



 
Let’s connect!

jsolyst@chesapeakebay.net

Linkedin: Jake Solyst
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